
International Marketing
Assessment

Total Contact Hours

3rd Year Bachelor – English Stream

Prerequisites

Tutorials (TD)

Module 3: Culture and Consumer Behavior in International Markets

Module 4: International Market Research and Market Selection

Module 5: Entry Strategies into International Markets

Module 6: International Product Strategy and Global BrandingModule 2: The International Marketing Environment

Module 7: International Pricing, Distribution, and Logistics

Module 8: International Promotion, Digital Marketing

Module 1: Introduction to International Marketing

Way

Activities for students

Necessary
Dedicate

Designed for students of

- Basic Marketing Concepts - Introduction to Economics
42H

Chapters

 Practical Work

Participation

Final Exam

22H
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